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EXECUTIVE SUMMARY

Microsoft
Advertising Online
Luxury Shopping
Insights 2021

Microsoft Advertising conducted a
survey of people who shop for
luxury items across the following
categories:

Jewelry and Watches,
Handbags and Leather Goods,
Apparel, Cosmetics, and Wine.

The survey uncovered some very
interesting and valuable findings for
luxury brands and advertisers.

Persons using more than one search platform for luxury item shopping are more
valuable than those who use only one search engine. They spend 32% to 105%
more on an annual basis, and they make purchases roughly 30% more

frequently across the board.

On average, these luxury shoppers using multiple search engines report using
Bing and/or Yahoo 42% of the time. This means that if you don’t advertise with
Microsoft Advertising, you will be missing these valuable customers on nearly

half of their searches.

The very first thing luxury shoppers do when motivated to take action by any type
of TV/Print/Other advertising is a web search. Therefore, for all advertisers, be
sure to launch an audience targeted search ad campaign to accompany any

other kind of ad campaign.

People using

more than one
search platform for
shopping of luxury

items spend 32%
to 105% more on

an annual basis.

People using

more than one
search platform for
shopping of luxury
items make
purchases roughly

30% more

frequently.

Nearly 90%

of respondents agree
that they do some
browsing, shopping,
or researching online
before purchasing.



Online luxury shopping and purchasing will
continue to increase at a rapid rate.
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Online luxury shopping is growing quickly

% saying they will be doing more researching, browsing, or
shopping for luxury goods online in 2021 than in 2020

All Luxury Shoppers 65%

Single Search Engine Users _ 53%

0% 10% 20% 30% 40% 50% 60% 70% 80%

=% Microsoft

2021 Luxury Shopping Study, Microsoft Advertising, J. Randolph



Online luxury purchasing is also growing quickly

% saying they will be doing more purchasing of luxury goods
online in 2021 than in 2020

All Luxury Shoppers 53%

Single Search Engine Users _ 44%
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2021 Luxury Shopping Study, Microsoft Advertising, J. Randolph



80% of shoppers agree that online provides a greater
variety and choice for luxury items

"Shopping online for luxury items provides me with an

opportunity to have greater variety and choice”
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Strongly Agree 37% m Single Search Enginge Users
45% B Multiple Search Engine Users
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Most feel comfortable buying luxury items online

“| feel comfortable buying luxury items online.”
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Nearly 90% of luxury purchasers online browse, shop, or
research before purchasing

"Most of the time when | shop for luxury items, | do some browsing
online, shopping online, or researching online before purchasing.”
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Any type of luxury product ad campaign should
have a complementary search campaign.

The first thing a customer will do is search.
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Jewelry and Watch Luxury shoppers go to search most after

seeing an ad

Action taken after seeing a TV ad for
Jewelry & Watches

Direct to Brand Website 28%

Go to Store - 12%

2021 Luxury Shopping Study, Microsoft Advertising, J. Randolph

Action taken after seeing a Print/other
ad for Jewelry & Watches

Direct to Brand Website _ 31%

Go to Store - 12%

=% Microsoft



Luxury shoppers looking for Handbags, Leather Accessories, etc

go to search after seeing an ad

Action taken after seeing a TV ad for
Handbags/Leather

Direct to Brand Website 30%

Go to Store 15%

2021 Luxury Shopping Study, Microsoft Advertising, J. Randolph

Action taken after seeing a Print/other
ad for Handbags/Leather

Direct to Brand Website 28%

Go to Store 14%
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Luxury Apparel shoppers go to search twice as often as other

actions after seeing an ad

Action taken after seeing a TV ad for
Apparel

Direct to Brand Website 26%

Go to Store 15%

2021 Luxury Shopping Study, Microsoft Advertising, J. Randolph

Action taken after seeing a Print/other
ad for Apparel

Direct to Brand Website 29%

Go to Store 12%

=% Microsoft



Shoppers looking for luxury cosmetics search after seeing an ad
the most out of any type of luxury shopper

Action taken after seeing a TV ad for Action taken after seeing a Print/other
Cosmetics ad for Cosmetics

Direct to Brand Website - 19% Direct to Brand Website - 21%

Go to Store - 12% Go to Store - 10%

=% Microsoft

2021 Luxury Shopping Study, Microsoft Advertising, J. Randolph



Shoppers looking for luxury wine brands search after seeing an
ad the least and go in-store the most out of luxury shoppers

Action taken after seeing a TV ad for Action taken after seeing a Print/other
Cosmetics ad for Cosmetics

56%

20%

Direct to Brand Website _ 20% Direct to Brand Website

24%

Go to Store _ 29% Go to Store
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2021 Luxury Shopping Study, Microsoft Advertising, J. Randolph



Luxury shoppers who use multiple search engines
spend more.

And half of their shopping is conducted on the
Microsoft Advertising Network.
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If you advertise only on Google, you will miss reaching
luxury shoppers nearly half the time

How luxury shoppers who use more than one search
engine split time between Google and Bing/Yahoo

Bing/Yahoo
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2021 Luxury Shopping Study, Microsoft Advertising, J. Randolph



Microsoft Advertising reaches nearly 52 million
luxury shoppers in the US.

Global Web Index, Chart Builder, U.S., June 2020-June 2021; Microsoft Advertising is inclusive of: MSN, Outlook, Bing, Yahoo, AOL and luxury shopping = Microsoft
includes users who engage with or advocate for luxury brands.



The Luxury Shoppers on the Microsoft Advertising
Network are highly

50%

men and women are under the graduated have a household
age of 45 from college income of $85K+
ﬁlfubril k;/VraenbdI:dex, Chart Builder, U.S., June 2020-June 2021; Microsoft Advertising is inclusive of: MSN, Outlook, Bing, Yahoo, AOL and luxury shopping includes users who engage with or advocate for =. Microsoft ”
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Why it matters to your business

People using more than one search platform for shopping of luxury
items make purchases about 30% more frequently. And they spend
32% to 105% more on an annual basis.

Microsoft Advertising’'s massive reach and valuable audience will help
Luxury Brands succeed in their campaigns.
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https://news.microsoft.com/bythenumbers/en/windowsdevices

L

Reaching over 1 billion people globally

-

600M 719M 484M 108 M
Devices with Edge Unique searchers? Monthly unique Monthly unique
installed’ visitors? visitors?
16BN
Global monthly ZOB 44M
searches? Monthly page views Outlook active U.S.
users?

69M

Xbox live monthly
unique users?

100 Hours

Average time spent on
Xbox per month '

The Microsoft ecosystem connects you with over 1 billion people through digital sites that people engage with every day and across work and life.
Whether people are searching, shopping, getting news, checking email, and or seeking entertainment, we deliver services they rely on to stay
informed and connected. As an advertiser looking for scale, you no longer need to compromise quality and brand safety. You can be sure that

your advertising will reach a large audience in trusted and brand-safe Microsoft experiences.

Sources: 1. Microsoft Internal Data; 2. comScore, March 2021.
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Two networks, one powerful result

Search is a part of your customers' lives, on the devices, apps and sites they use every day andin the moments that
matter most. Itis an increasingly important part of a media mix when you consider that search influences more and
more steps of the decision journey, not only the end of the funnel.

Microsoft
Audience
Network

Microsoft
Search
Network




Combine search and
native to maximize
performance across the
customer decision
journey

Users exposed to a brand'’s ad in both
search AND native are:

2.6X more likely to visit the brand’s site

3.5X more likely to convert

Leveraging Microsoft Advertising audience intelligence and a multi-
channel approach yields increased performance across each stage of
the funnel—awareness, consideration, and purchase.

Data represents U.S. only.




Microsoft Search Network

140 million
unique monthly searchers

8.5 billion
monthly searches

37%
PC market share in the U.S.

47%
share of searches on
Windows devices

comScore gSearch, Explicit Core Search (custom), U.S., March 2021. The Microsoft Search Network
includes Microsoft sites, Yahoo sites (searches powered by Bing) and AOL sites in the United States.

Data represents desktop traffic only.
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Alsotry: bithday flower arrangements - birthday flowers and balloons + birthday flowers delivered

2,160 esults Any time ~ @ Resuits near Seattle, Washington + Change

$25 Birthday Flowers - Contoso Same Day Delivery Sk plthdim o i

www.contoso.com ~

Ad Contoso Flower Arrangements are Sold at a Great P

with Same Day Delivery Available.

i of Professionally Arranged Flowers Is S o-None, as are Our Bouget Arangers,

10K+ users in the past month 1
Types: Birthday, Special Someone, Sympathy, Congrats, Get Well Soon 2 >

Flowers - From $19.99 - Birthday Flowers - From $29.99

Flowers-Same  Flower Deliveries  Birthday Bouget
Birthday Flowers $20 Flowers Day Delivery - Birthday. Delivery
Sacns iy Dulviry $23.99 $26.99 $40.99
= Contoso Fabrikam Fabrikam
Flowers With a Loving Note
Wish Them Well Deliver Same Day
Send a Smile Today! 20% Off All Flowers on Fridays - 2 by
Deliver Flowers, Gifts, and more Bougets Under $25 33 5
| g :
Fabrikam Birthday Flower Bouget with 30% Off Delivery = ;
www.fabrikam.com ~
Ad Discover Our Beautiful Bougets For Any Event. Professional Florists Are Available During Store Hours to :‘W("f An: Elesl DoaIsBOn Samh((‘,Dagi
Help You Acheive Thy De: r Look, or Th fect to Show a Special Someone That You Care anes For. o S Sinhday Flows
o $19.99 $26.99 $35.99
Farm Fresh - Local D Have Bougets De
Contoso Fabrikam Fabrikam

Flowers: Special Occasion, Get Well, Birthday Wishes, Best Sellers, Seasonal Bougets

To Show Excitement To Show Sympathy ”
Share the With Our Exciting Deliver Flowers oV -~ 1 i
Deais ugets. All 20% Off Now! th u Care. e Day -
NorthWind Traders - Great Deals On Flowers & Gifts & u
www.northwindtraders.com ~ Flowers And Best Deals On Same Day
Ad Shop Our Flower Selection Today To Find The Best Flowers For Any Occasion, Best Price Guaranteed! Plants For Birt Flowers - Bir... Birthday Flowe..
The Occasion. $19.99 $25.99 $35.99

Dellver Choice Gifts And Fresh Flowers To The Special Someone In Your Life, Regard



Microsoft Audience Network

253 million
unigue monthly users'

Premium native placements

Brand-safe experiences

Highly contextual ad
placements

Source: 1.comScore Microsoft Audience Platform Report, May 2021. Numbers are rounded to the nearest percentage point.
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Microsoft Advertising. Great relationships start here.
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https://about.ads.microsoft.com/

Microsoft Advertising 2021 Online Luxury Shopping Study
Parameters

Country: United States

Data Collection April and May 2021

Total Sample Size of 1,354

Respondents browsed, researched, or shopped for items online in at least one of five luxury categories:

Handbags, Leather Goods & Accessories
Clothing & Apparel

Watches & Jewelry

Cosmetics, Makeup and Perfumes

Wine & Spirits
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